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Abstract

Over the past few decades, globalisation, digitalisation, and social transformation have
fostered the emergence of the sharing economy as a new economic model. This article
examines consumer behaviour in the Slovak sharing economy, with a particular
emphasis on the accommodation sector. The main objective of the study is to map
consumer behaviour in the area of the sharing economy in the Slovak Republic and to
determine the factors influencing this consumer behaviour in the accommodation
sector. A questionnaire survey of 385 respondents was used to conduct quantitative
research, with statistical validation using Pearson's test and a proportional agreement
test. According to the findings, the majority of consumers, particularly those in the
younger and higher income groups, have positive experiences with shared
accommodation platforms. The most influential elements in accommodation selection
were found to be price, location, and user reviews. From a theoretical approach, the study
contributes to the small body of research on sharing economy adoption in smaller
European Union countries, highlighting the relevance of socioeconomic considerations
in shaping consumer preferences. In managerial terms, the research underlines the need
for platforms to improve trust, openness, and flexibility, particularly in terms of service
quality and cancellation rules. Furthermore, the findings emphasise the need to increase
public knowledge of the benefits of the sharing economy through focused media efforts
and government backing. The study's novelty stems from its contextual focus on Slovakia
and its integration of consumer satisfaction data with strategic recommendations for
sustainable tourism development and regulatory legislation.
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Introduction

In the 21st century, the rapid and dynamic development of the economy, as well as innovative
business models, is evident. One important factor that affects how well a corporation performs is
managerial decision-making (Kostrzewski et al., 2023). Typically, prevailing business models are for
companies to produce goods or provide services that customers buy. Companies have started to invest
more in the development of sustainable products and sustainable sourcing, according to the argument
that customers today are drawn to sustainable products (Vatamanescu et al., 2021). The concept of
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Corporate Social Responsibility (CSR) is gaining traction and is becoming increasingly relevant
(Belas, 2023). In recent years, notable examples have emerged demonstrating efforts to tackle
environmental, social, and economic challenges (Metzker, 2024). The traditional way of doing
business has been complemented by a nontraditional business model that no longer emphasises
ownership but rather the use of a product. In this model, goods or services are shared and rented by
customers instead of being bought. There are countless examples of sharing products or services that
have been around for some time. Nevertheless, with the advent of the Internet, telecommunications
technologies, and online platforms, a new economic model called the sharing economy is emerging.
This phenomenon is constantly gaining popularity and is becoming another pillar of the current
economic transformation. The sharing economy is changing the way people create value, use
resources, and trade services and goods. The paper is devoted to the analysis of consumer behaviour
in the context of the sharing economy. This study is important in view of the ever-evolving dynamic
economic environment, changing consumer preferences, and pressure for conventional service
delivery. This study thus tries to point out these changes and find out to what extent consumers in
the territory of the Slovak Republic accept this economic model. The sharing economy, which is
becoming increasingly important in the current economic environment, brings new challenges and
opportunities for consumers.

The main goal of this paper is to analyse the impact of the sharing economy on consumer decision-
making and their preferences. In addition, the work is aimed at examining the level of awareness of
this concept and the extent to which the shared economy in the accommodation sector is
implemented on the territory of the Slovak Republic. The authors used a questionnaire survey to fulfil
the goal of this study. Based on the data collected using a questionnaire survey, it was possible to
analyse the facts found using mathematical and statistical methods.

Although there has been a growing interest in the sharing economy among academicians, there
has been a lack of attention paid to the ways in which consumer behaviour develops in smaller EU
economies that have emerged from the transition, such as Slovakia. The purpose of this study is to fill
this gap by investigating the elements that play a significant role in decision-making, the levels of
satisfaction, and the function that socio-demographic variables have in determining platform
adoption. In doing so, it adds not only empirical insights from a setting that is underrepresented but
also theoretical views on the applicability of models that are already in existence. The findings are
anticipated to contribute to the advancement of academic debate as well as the practical strategies of
stakeholders that are working towards the development of platform-based services that are both
inclusive and sustainable. Although existing literature provides a variety of conceptual frameworks
for collaborative consumption and the sharing economy (Botsman & Rogers, 2010), the majority of
studies focus on Western European or worldwide markets. There is a scarcity of context-specific
research focusing on minor Central and Eastern European countries such as Slovakia. According to
Rathnayake et al. (2024) and Haqqani et al. (2022), the geographical gap hinders the broader
applicability of theoretical models, particularly in nations where regulatory regimes and digital
infrastructures are still growing. This study helps to bridge that gap by bringing sharing economy
theoretical constructs, such as non-ownership consumption models, digital adoption behaviour, and
trust-based decision-making to the Slovak environment. This research aims to extend the present
conversation by investigating how consumer preferences align with (or deviate from) popular models.
The findings add to current ideas by emphasising the importance of local knowledge, institutional
preparation, and cultural factors in influencing involvement in the sharing economy.

The paper is divided as follows. The literature review section presents the current level of
knowledge and describes the importance of the sharing economy, the sectors, and the benefits and
risks of using this innovative type of economy. The methodology section delineates the procedure for
conducting a questionnaire survey, as well as a description of the use of statistical verification of
established hypotheses. The results describe the development of the sharing economy in the
accommodation sector in the context of the COVID-19 pandemic, based on the results of a
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questionnaire survey that was carried out in the Slovak Republic. Subsequently, in this section there
is also a description of the results of the statistical verification by means of Pearson's \lambda2\
square test. The discussion section focuses on comparable studies conducted in this field. Finally, a
summary of important findings and impending challenges and limitations that directly affect the
research are presented in the conclusion section.

1. Literature review

The industrial production sector has seen significant transformations throughout the last few
centuries, leading to significant effects on businesses and people's means of subsistence. The concepts
of the three previous industrial revolutions served as the cornerstones for the concept of Industry 4.0,
with the effects of one revolution on the other (Valaskova et al., 2024). Nowadays, digitisation is
coming to the fore. Businesses now more than ever need to battle for their survival or market position
in the dynamic and complex business environment of today, which is under the most pressure it has
been in the past ten years due to the pandemic and other conflicts that have severely disrupted the
economy (Gajdosikova et al., 2024a). The rate of change is unparalleled in terms of society, education,
employment, and most crucially, production (Nagy et al., 2023). Globally, digitalisation and the
ensuing digital divide are significant concerns affecting socioeconomic progress (Kovac et al,
2024).Globally, digitalization and the ensuing digital divide are significant concerns affecting
socioeconomic progress (Kovac et al., 2024). In every country's economy, industry's main purpose is
to process and turn natural resources into finished and semi-finished goods (Gajdosikova et al.,
2024b). Business and economic management require large data and integrated enterprise output
(Kliestik et al., 2024).

Currently, there is no clear and universal definition of the sharing economy that can be considered
decisive. The authors Felson and Spaeth (1978) were the first to try to define the sharing economy
and coined the term collaborative consumption for this designation. According to these authors, the
prerequisites for collaborative consumption are the existence of assets (or services) and the
willingness of the provider to mediate products or services for another consumer. Botsman and
Rogers (2010) argue that the sharing economy as we know it today began to develop with the growth
of the modern Internet in the late 1990s. During this period, online platforms also began to emerge,
which enabled individuals to share various products, goods, or services. The sharing economy has
progressed from an emerging business phenomenon to a widely implemented business practice in
the modern economy. It enables more efficient use of resources by helping people share equipment,
such as cars and bikes, and allows access to equipment that an individual may not be able to afford.
In theory, they include the key features of a sustainable business model. If consumers switch from
buying products to using products, this should have a positive impact on the financial, environmental,
and social dimensions of sustainability.

There are many sectors in which online platforms mediate the connection between providers and
customers of goods and services. The accommodation sector of the shared economy represents a
modern approach to the provision and use of accommodation services. Platforms in the
accommodation sector connect hosts with guests. The provider of accommodation can be a private
owner of apartments, flats, or rooms, but it can also be a legal entity such as a boarding house. This
approach provides an opportunity for hosts to use their existing spaces, whether they are spare rooms
or entire unused apartments, and turn them into a source of profit (Kostkova, 2020). This model
enables a direct connection between hosts and guests, thereby promoting social interaction and
culture (Kuhzady et al., 2022). One of the most significant consequences of the sharing economy in
accommodation is the reduction of prices. Sharing economy platforms provide a more affordable
alternative to traditional hotels, making travel much more affordable (Zhang et al., 2023). Overall, the
sharing economy accommodation sector offers a diverse and innovative approach to accommodation
that caters to the evolving preferences of modern travellers looking for unique and affordable
accommodation options. More broadly, clever solutions help manage tourism sustainably, which
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helps reduce the use of natural resources and address environmental problems (David & El Archi,
2024).

Recent research establishes a robust theoretical framework for comprehending the sharing
economy, presenting several definitions, conceptual models, and classifications that organize the
domain. These assessments frequently include interdisciplinary viewpoints and analyse the complex
character of the notion across several sectors. Nonetheless, despite the expanding corpus of theoretical
literature, numerous research deficiencies persist. Academicians have seen an absence of conceptual
coherence, resulting in diverse interpretations of the sharing economy. Moreover, several current
research studies primarily emphasize economic factors, but social, environmental, and regulatory
features remain relatively underexamined. There is a necessity for increased geographical diversity in
research, especially for emerging and developing economies. These deficiencies underscore the
necessity for additional theoretical refinement and more extensive empirical exploration (Rathnayake
et al., 2024).

The sharing economy is gaining popularity, but its research interest is still dispersed and lacks a
cohesive framework that can fully explain its ramifications and mechanisms. There are several
important research gaps, such as inconsistent language, a lack of comprehensive frameworks that fully
encompass the variety of economic, social, and technological factors, and insufficient agreement on
classification schemes. Deeper empirical involvement is also still required, particularly in
underrepresented industries and geographical areas. This suggests that additional refining and
contextualization are still necessary even while theoretical consolidation is under progress (Haqqani
et al.,, 2022).

One of the few areas in which scholars concur is the difficulty of defining the sharing economy and
establishing distinct conceptual and empirical boundaries. The sharing economy has evolved into a
comprehensive term with robust normative foundations. From the perspectives of economic, social,
and environmental responsibility, sharing has the potential to contribute to sustainable development.
Sharing can be viewed as a means of assuring the sustainability of products and the development of
innovation from the perspective of economic responsibility (Kumar et al., 2018). For instance, sharing
contributes to the improvement of supplier-customer relationships by sharing means of
transportation, such as trucks and their cargo capacity, storage space, information about deliveries
and orders, business contacts and references, or data about consumer opinions or cooperative
advertising. This has a positive social multiplier effect (Acquier et al., 2017). It also enhances
consumer relationships by sharing expertise. For instance, in the realm of social responsibility, the
sharing of jobs, accommodation, cars, company catering, or household care can contribute to the
enhancement of social responsibility and, among other things, serve as appealing employee benefits.
In this sector, charitable sharing is also a significant factor, including sharing of vehicles, machinery,
equipment, and materials, or the reduction of emissions, substantially contributes to the prevention
of waste and the reduction of resource consumption in the context of environmental responsibility
(Geissinger et al., 2019).

2. Methodology

Determining the mindset of Slovakians regarding the sharing of goods and services is another
crucial element. Therefore, it is necessary to find out whether the concept of the shared economy in
accommodation services is widespread in Slovakia, and if so, to what extent people use these services.
Another important factor is how people perceive the sharing economy, what is their attitude towards
it, how satisfied are they with its services, and what are their preferences when choosing
accommodation. Taking all of this into account, the authors set out to create a questionnaire whose
primary objectives were to ascertain whether Slovakians share and what their opinions are on the
system of sharing economy. The authors also focused on finding out and collecting information about
respondents’ preferences when choosing a place to stay. These questions helped to obtain general
information about respondents' travel and accommodation preferences. There were 19 questions in
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the questionnaire overall, the first of which was designed to gather respondents' demographic
information. Additional inquiries were made to determine people's interest in the goods, services,
loans, and sharing aspects of the sharing economy. Between January 2024 and March 2024, the survey
was carried out. 385 respondents in all used a Google form to electronically complete the survey. The
second part of the questionnaire was focused on traveling for the purpose of vacation, entertainment
or relaxation, and on finding out preferences when choosing accommodation. The last part focuses
specifically on the accommodation sector within the sharing economy, where we investigated people's
interest in these services and their satisfaction.

It is important to conduct a statistical verification of the qualitative results obtained from the
questionnaire survey to ascertain the interdependence of the investigation's essential factors. In order
to confirm any relationship between the variables, the Pearson's A % square test was chosen. The
authors consequently concentrated on the verification of these study hypotheses:

H1: There is a statistically significant relationship between the respondents' monthly income and
frequency of travelling for entertainment, vacation, or relaxation.

H2: There is a statistically significant relationship between the age category of the respondents and
whether they used accommodation through a sharing economy platform in the past.

H3: There is a statistically significant relationship between the respondents' monthly income and
reasons for using accommodation platforms within the sharing economy.

The authors also employ the test of agreement of the mean value p with the known constant p0,
on the basis of which other hypotheses are established.

H4: pu = 0.80 (assuming that 80 % of respondents are satisfied with sharing economy services)

HO: u0 > 0.80 (assuming more than 80 % of respondents are satisfied with sharing economy
services)

Test criterion Z = —2—£2— (1)
pO*(1— p0)
n
where sample proportion represents the character p in the sample, total size of the statistical file n,
known constant u0.

The obtained results must be compared in the following way:

Critical domain in the form of the inequality: Z > z,, (2)
where Z represents test criterion, and z,, represents the critical value of the normalized normal
distribution N (0,1).

The established hypotheses serve to provide a deeper understanding and verification of consumer
preferences in the area of shared accommodation. The established hypotheses are chosen mainly to
find out which specific factors depend on the use of the sharing economy, but also on overall travel
habits and preferences. Moreover, such verification also has an added value, namely that it can
provide traditional providers (hotels, motels, and guesthouses) with feedback on what factors are
important to consumers and to what extent shared accommodation can be considered as competition
for conventional accommodation services.

Consumer behavior under the framework of the sharing economy was investigated using a
quantitative research design grounded on a structured questionnaire. This approach lets one
methodically gather consistent data from a bigger sample and lets one statistically assess preferences
and patterns of decision-making. The strategy is in line with other studies in the domains of digital
platform use (Gossling et al.,, 2020; Zhang et al., 2023). Selected socio-demographic traits and
consumer behavior were investigated for relationships using Pearson's A? square test. In consumer
and marketing research, this non-parametric test is often used to identify statistically significant
connections between categorical variables (Codagnone et al, 2016). Furthermore, a test for
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proportions was used to confirm the relevance of prominent answer categories, including important
criteria for decision-making including price, location, internet reviews and other important criteria.

3. Researchresults

Accommodation has long been considered one of the largest and most widespread sectors within
the tourism economy. Accommodation expenses represent the main part of total tourist expenses.
According to Eurostat (2020) accommodation accounted for 35% of Europeans' travel spending,
making it a significant part of total travel spending. At the end of 2019, the COVID-19 pandemic
broke out, affecting people's lives and disrupting economies of many countries. COVID-19 and the
various restrictions caused by it, quarantines, or people's fear of infection have also significantly
affected the sectors of the shared economy and its platforms. One of the key factors that has affected
sharing economy sectors and platforms during the pandemic is the level of physical interaction. The
COVID-19 pandemic has caused Airbnb's gross nights, experience, and bookings to fall by more than
70 % in all countries where Airbnb operates overall (Nuttah et al., 2023). Despite the seriousness of
the situation, the company found ways to help it overcome this period. Customers avoided making
new bookings due to the pandemic and travel restrictions. Therefore, Airbnb decided to implement
a new refund policy that allowed cancellation of the reservation in cases of urgent need and a full
refund. This means that customers could cancel their booking completely risk-free in case of illness
or other reason. In this way, it was possible to allay the fears of customers and convince those who
were hesitant to proceed with their bookings. (Airbnb, 2023). After the pandemic, Airbnb is achieving
the rapid growth it had outlined in the last few years before the pandemic. In 2022, after the easing of
measures, Airbnb surpassed its record for booked nights and experience. In 2023, the growth
continued, and the value of booked nights and experience climbed to a record 448.2 million bookings.
Airbnb, but also the entire accommodation sector of the sharing economy, tends to continue to grow
as the demand for accommodation continues to rise and more and more people become aware of the
exceptionality of not only Airbnb but also other platforms (Figure 1).
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Figure 1. Number of nights and experience booked in Airbnb through time period.
Source: own processing according to the Statista portal (2024).

This research from secondary data is supplemented by data collection through a questionnaire.
Based on the collected data, the authors decided to create a table (Table 1) for a better orientation and

display of the gender and the age of the respondents.

Table 1. Gender and age groups of respondents.

Gender Percentage expression (%) Age group Percentage expression (%)
Male 423 18-25 years 36.1
Female 57.7 26-40 years 19.0
- - 41-55 years 27.2
51 and more years 17.7

Source: own calculations.
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The authors supplemented the basic demographic data about the respondents with other
demographic data (Table 2), which aimed to find out other data about the respondents, which could
then be used in the verification of statistical hypotheses.

Table 2. Other demographic data about the respondents.

Status Percentage expression (%) Monthly income Percentage expression (%)

Student 313 To 500 € 21.3

Employed 53.8 500 to 800 € 13.8

Unemployed 2.6 800 to 1,500 € 34.1

Pensioner 9.5 1,500 € and more 20.5

Parent on maternity/parental leave 2.8 without income 10.3
Education Percentage expression (%) Residence Percentage expression (%)

Elementary 2.3 City 62.8

Secondary 40.0 Countryside 37.2

University degree 57.7 - -

Source: own calculations.

In addition to the fundamental demographic characteristics (as indicated in Table 1), the authors'
primary focus on the questionnaire survey data was on the utilization of the sharing economy system
in the marketplace and specifically in travel, accommodation and shared accommodation. The
majority of respondents travel at least once every six months (35.4%), and many respondents in the
questionnaire marked the option of traveling at least once a year (32.4%). 20.2% of respondents travel
several times a year for recreation. The smallest share (2.8%) of respondents do not travel for vacation,
entertainment, or relaxation at all. The results of this question indicated the diversity of travel habits
among the respondents.

41.5% of respondents prefer short trips that last less than 6 hours. 28.7% said that their trips last
more than 6 hours and at the same time, less than 2 days. However, a significant part of the sample
spends more time on the road. 29.8% of respondents declare that their trips last more than 2 days.
The questionnaire survey shows that the respondents mostly prefer shorter journey times to the
destination. The authors considered it important to examine the factors based on which the
respondents would decide or decide when choosing accommodation. They decided to summarize the
degree of importance into four categories: most important, important, less important, and not
important. The monitored factors when choosing accommodation and their importance, as well as
the number of respondents' answers, are shown in the figure below (Figure 2). The price of
accommodation can be considered the most important factor among others, as its importance is
emphasized by the most respondents. On average, the location of the accommodation and reviews
were also very important for the respondents. Photos are important to many respondents, but from
the survey, many respondents also assigned less importance to this factor. Recommendations,
equipment, and dining options were given similar importance by the respondents, where the most
respondents chose the option "important".

It is important to examine the respondents' experience with accommodation through the sharing
economy platform. 23.6% of respondents said that they had no problem and had a very positive
experience with shared accommodation. Up to 60.1% of respondents have positive experience.
Another 14.3% respondents expressed themselves neutrally, which indicates that they did not have
significantly positive or negative experience, or on the contrary, they had both positive and negative
experience. Negative evaluations make up only a minimal part. Only 1% of respondents reported
negative experience, while another 1% rated their experience as very negative.
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Figure 2. Factors influencing the choice of accommodation.
Source: own processing.

The respondents also answered the question, which of the stated reasons would most convince
them to use sharing economy accommodation platforms if they were interested. A large part of
respondents (38.9%) indicated that they would be motivated by lower costs associated with
accommodation compared to traditional accommodation facilities. Ease and speed of booking would
convince 25% of respondents. Sharing economy platforms offer many accommodation facilities from
which interested parties can choose. 20.9% of respondents stated that the factor of a wide selection of
accommodation facilities would motivate them the most when choosing accommodation. For 6.8%
of respondents, it is crucial not only to find accommodation according to their preferences, but also
to experience authentic local culture and interact with residents or other hosts. For these respondents,
accommodation is more than just a place to sleep, it can be an opportunity to enter the world of locals
and experience everyday life in a given place. For 6.4% of respondents, it is important to support the
local economy and sustainability. The sharing economy is known for saving the environment by
sharing surplus resources or resources that the owner does not use. Environmental protection would
convince only 2% of respondents to use sharing economy accommodation platforms.

These results should also be verified statistically. Among the selected qualitative factors obtained
from the questionnaire survey, it is determined whether they have a certain relationship or
dependence between them. To verify the connection between the monitored variables, the authors
used Pearson's A% square test. To begin with, the authors decided to examine the relationship between
the respondents’ monthly income and how often respondents travel for entertainment, vacation or
relaxation. By filtering the data based on the contingency table, authors found up to 390 answers that
the respondents chose. The significance level for accepting/rejecting the hypothesis was set at 0.05.
The results of the test indicate that there is no statistically significant dependence between the
monitored variables and thus there is no statistically significant dependence between the respondents'
monthly income and how often they travel for entertainment, vacation or relaxation (Table 3).

Table 3. Investigating the (in)dependence of various factors influencing the use of the
accommodation sector of the shared economy.

Significance  p-value Hvpothesi Cramer’s Cramer’'s V
level A2 test ypothesis p-value coefficient
Monthly income and travelling for vacation or relaxation 0.05 0.134 H1 rejected - -
Age and use of shared accommodation 0.05 <0.05  H2accepted <0.05 0.375
Monthly income and reasons for using accommodation 0.05 00156  H3accepted 0.0156 0.167
platforms

Source: own calculations.

The authors also continued by statistically verifying the dependence between the age of the
respondents and whether they had used accommodation through the sharing economy platform in
the past. The calculated p-value is less than the set significance level of 0.05, and it can therefore be
concluded that there is a statistically significant relationship between the age of the respondents and
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whether they have used accommodation through the sharing economy platform in the past.
Furthermore, attention was also focused based on this established dependence, the authors
determined the strength of this statistical dependence. Based on Cramer's coefficient V, it can be
declared that the dependence between the age of the respondents and the use of accommodation
through the sharing economy platform is moderately strong. This dependence may be because
younger people are often more technologically savvy and ready to accept new accommodation
options. Younger people are more inclined towards sharing economic trends, while older generations
rely more on traditional accommodation options (Table 3).

Finally, the authors decided to verify the dependence between the respondents’ monthly income
and the reasons for using accommodation platforms within the sharing economy. When examining
the relationship between these variables, it is crucial to note that only those who indicated "yes" when
asked if they had previously used accommodation within the sharing economy provided an
explanation for their use of these platforms. The calculated p-value is less than the set significance
level of 0.05, and it can therefore be concluded that there is a statistically significant relationship
between the respondents' monthly income and reasons for using accommodation platforms within
the sharing economy system. Furthermore, attention was also focused based on this established
dependence, the authors also determined the strength of this statistical dependence. Based on
Cramer's coefficient V, it can be declared that the dependence between the respondents’ monthly
income and reasons for using accommodation platforms within the sharing economy system is weak.
People of different income levels have different preferences and lifestyles, which affects their reasons
for using sharing economy accommodation platforms. For example, respondents with a higher
monthly income can afford to use sharing economy services more often or prefer higher comfort and
convenience than respondents with a lower income (Table 3).

From the perspective of the results, it is imperative to state that the authors were able to ascertain
the significance of each individual factor when selecting a accommodation and the price, location,
and reviews of the lodging establishments are the most crucial factors. It is possible to evaluate, on
the basis of this testing, the statistical dependence between the significant relationship between the
age category of the respondents and whether they used accommodation through a sharing economy
platform in the past. It was also possible to verify the statistical dependence between the respondents’
monthly income and reasons for using accommodation platforms within the sharing economy. In
both cases, according to Cramer's coefficient, a weak degree of dependence between the studied
variables is demonstrated. From the point of view of the economic environment of the Slovak
Republic, the facts found may indicate that younger individuals are frequently more accepting of new
housing options and more tech adept. While older generations rely more on conventional lodging
options, younger people are more likely to share economic trends. People with varying income levels
use sharing economy accommodation platforms for different reasons since they have varied lives and
preferences. For instance, compared to respondents with lower incomes, those with higher monthly
incomes can afford to use sharing economy services more frequently or prefer greater comfort and
convenience.

Almost 300 respondents responded to the questionnaire by indicating that they had previously
encountered the sharing economy and had positive experiences with it. This finding should be
statistically verified by the test of agreement of the mean value p with the known constant p0. The
authors chose the following hypotheses to verify the fact that more than 80 % of respondents are
satisfied with sharing economy services (Table 4).

Table 4. Criterion verification.
Significance level Test criterion Critical domain on the form of inequality Hypothesis
0.05 -1.7205 1.6449 H4 accepted

Source: own calculations.
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The failure of the inequality indicates insufficient information to substantiate the alternative
hypothesis, thus precluding the assertion that over 80 % of individuals have utilized sharing economy
services in any capacity (Table 4).

4. Discussion

The utilization of the market is enhanced through the sharing of resources among the numerous
participants, thereby expanding the potential of free markets. The only way for there to be a link
between customers and suppliers that is both effective and efficient is for there to be enormous
development made in digital networks while the social trust climate is generally favourable. People's
perspectives on ownership are shifting as a result of the sharing business model. It highlights the fact
that the sharing economy can be tied to liberalization and adjustment of restrictions, emphasising
that using rather than simply owning is the focus.

The sharing economy has changed, embracing digital revolution and responding to issues such as
the COVID-19 epidemic, moving away from a narrow concentration on collaborative consumption
and toward a more diverse strategy. Trust, technology, and sustainability have always been important
factors. Modern digital technologies have an internal and external impact on the organization,
enabling the development of new business models and revolutionizing the clientele's experience. The
incumbents are aware of the necessity of strategically changing in order to create new value chains
and networks (Novackova & Wefersova, 2021). Accommodations can offer distinctive experience at
much reduced prices. However, private rules do not compel adherence to state laws, which may result
in the host failing to fulfil their tax obligations. The mismatch between governmental and private
legislation regarding the sharing economy is the reason for the significant variations in practices
observed in the Slovak Republic. State laws control the leasing of private accommodations. These laws
impact the facilities of the lodging facility and demand exorbitant fees and drawn-out procedures
even prior to the commencement of the rental. However, renting through Airbnb is more cost-
effective and time-efficient because it requires no registration fees. Prices for lodging are far lower
and can offer distinctive experience. Private regulations, on the other hand, do not compel adherence
to state laws, which may result in situations like tax evasion. It is appropriate to categorize the sharing
economy as a legitimate economic sector (Gogolova et al., 2022; Liang et al., 2018). The situation in
sharing economy in Slovakia seems to be different from that of the Western European countries. In
terms of sharing economy usage, Slovakia is not a leader (Gubalova et al., 2021). Though it is a small
nation, the Slovak Republic has the ability to advance the sharing economy and benefit people in the
process. This phenomenon is only at the beginning in Slovakia (Garbarova & Holla Bachanova, 2018).
The largest platform that allows consumers to book private accommodations is Airbnb. The Airbnb
platform offers accommodation services primarily in four types of locations in Slovakia. There are
large cities like Bratislava and Kosice (Gregorova, 2020).

Because externalities and exogenous effects might change at any time, it is challenging to forecast
the trend toward sharing. Even in the sharing domain, one can only anticipate due to factors like
global conflicts, political pressures, the state of economies in many nations, and the uncontrollably
spreading viruses and diseases. The contrasts between enterprises that had the capital to handle this
circumstance, bridge the unfavourable situation, or adapt were further highlighted and intensified by
the COVID-19 pandemic. These distinctions pertained to advancement and the utilization of existing
goods, products, and services. One of the main reasons cited by clients for using sharing economy
platforms is sustainability, in addition to financial benefits, social experience or life quality. More
studies are required on this subject because the sharing economy promotes sustainable growth with
few drawbacks (Curtis & Mont, 2020). As it has received the least attention, research needs to
concentrate on the environmental aspect of sustainability. Renting accommodation through the
Airbnb platform has enormous potential to meet the needs of tourists. The sharing economy concept
is very much in line with the circular economy, which utilizes unused houses rented out in entirety
or partially (Musthofa & Rijanta, 2023). In addition to providing financial advantages to its members,
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the sharing economy fosters entrepreneurship, innovation, sustainability, and cheaper costs by
fostering competition. One significant factor driving hotel demand in the lodging sector may be the
sharing economy. Classic hotels are facing competition from the sharing economy. Expected effects
include a decline in hotel revenue and a shift in customs and visitor behaviour (Srovnalikova et al.,
2020)

The second way identified advancements that followed these rules or nations that viewed this
system as a substitute for the linear economic environment that is now understood. Technological
maturity and the inherent evolution of society demonstrate that economic sector stagnation is an
extremely undesirable phenomenon. It is important to remember that all nations need rules,
regulations, the legal system, and law enforcement since it is unrealistic to expect everyone to behave
in an honourable and moral manner. But technological advancements demonstrate that they can
support people in a variety of ways. Regardless of the nation they are in, smart applications,
computers, laptops, tablets, and smartphones have initiated a common system. The theoretical
difficulties are the main emphasis of the current work. Maintaining its commitment to sustainable
methods and the creation of novel business models, the industry has branched out into different
forms of consumption, such as ride-sharing and lodging. In a constantly changing and technologically
advanced environment, this evolution highlights the industry's adaptability, resilience, and
unwavering pursuit of responsible and effective resource utilization (Faraji et al., 2023; Juracka et al.,
2023) It is important to note that the sharing economy is a paradigm shift in favour of greener
practices because it is influencing consumer behaviour. People are choosing temporary access over
ownership in this new trend, which is definitely good for the sustainability of the environment
(Soltysova & Modrak, 2020).

The European Commission recognizes the advantages of the sharing economy and puts a focus on
the fact that European nations ought to be receptive to the new opportunities that the sharing
economy delivers. Within the European Union, the sharing economy is a significant contributor to
the creation of new jobs and the expansion of the economy (G0ssling et al., 2020). With regard to the
European consumer market, it has been discovered that the number of individuals who make use of
online collaborative economy platforms varies from nation to country. Due to the presence of
numerous small actors and online platforms that serve the collaborative economy within the legal
framework that governs services in the Single Market and ecosystems, this indicates that the
collaborative consumption economy is gradually altering social and societal relations. This is
evidenced by the fact that more and more small actors and platforms are serving the collaborative
economy. Physical commodities, transportation services, peer-to-peer accommodation, and on-
demand household services are the four key areas of the collaborative economy, and there is a
correlation between the revenues of European service providers and these four sectors (Gerlich,
2023).

The research by Jelinkova et al. (2021) also demonstrates that the younger and older generations
viewed the advantages of sharing in terms of economic, social, and environmental responsibility to
be equivalent in the majority of cases in the neighbouring country of Slovakia - the Czech Republic.
The study by Panniello et al. (2022) found, that larger use of food-related services and a larger offer
in the accommodation and household services are common practices in countries that are
characterized by a high level of both demand and supply of , such as Spain, France, or the Netherlands,
where labour and touristic dynamics may contribute to sustain the development of these services. In
particular, these practices are common in countries where there is an elevated level of both demand
and supply of sharing economy. On the other hand, large-scale utilization of collaborative services
that are functioning in less popular areas (the collaborative banking sector) does not have the same
favourable influence on the formation and growth of both the demand and supply sides of sharing
economy. One more intriguing discovery is that the growth of the supply and demand sides of the
sharing economy phenomena is contingent upon the fact that the major value offer of the sharing
economy phenomenon, which is the acquisition of services at a reduced cost or for free, is in
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accordance with the primary market need. Having flexible working hours, for example, is an example
of a secondary value proposition that is viewed as relevant by the market. On the other hand, the
expansion of sharing economy platforms is less noticeable when only secondary value propositions
are considered relevant. In other words, the surge in the number of search engine optimization
platforms is consistent in situations when cost-cutting incentives are particularly seen as being
relevant. It appears that this is a characteristic that is shared by both industrialized countries and
emerging countries.

According to the study by Grybaité et al. (2022), the initial observation of each region, it is evident
that Western Europe is the dominant region.

While this study sheds light on consumer satisfaction with Slovak sharing economy platforms,
regulation remains a significant issue, its growth and sustainability are heavily influenced by
institutional frameworks, legal clarity, and governmental attitudes (Gossling et al., 2020).The
European Commission (2016) recognizes the sharing economy's potential to generate growth and
employment, but highlights the need for balanced regulation to address issues such as consumer
protection, fair competition, and labor standards. However, Slovakia, like many other EU nations,
lacks a comprehensive and well-defined policy for regulating the sharing economy. According to
research, policy fragmentation and a lack of targeted national regulation may limit the sector's
potential (Codagnone et al., 2016). Furthermore, there has been little research into how Slovak
regulatory authorities address platforms like as Airbnb, Uber, and Bolt compared to countries like
France and Germany, where particular legislative frameworks have been formed. Future study should
not just analyse user satisfaction or economic impact but also offer personalized policy actions that
consider the local economic, legal, and social contexts. This will ensure that the sharing economy
promotes long-term development while reducing dangers associated with informality, taxation, and
social inequality.

Conclusions

Various internet articles, newspaper articles or media can help the growth of the sharing economy.
But still, many people have never used this alternative type of accommodation before, they don't even
know it. However, it is necessary that the government also supports this economic model and presents
it to the public as an alternative accommodation option. In this way, people will gain a better overview
of the possibilities of the shared economy and the demand for these services will also increase. On the
other hand, the supply will also increase. This means not only more offered services, but also their
better availability and quality. Government support can also lead to greater consumer confidence in
sharing economy platforms and their providers. The lower price compared to traditional
accommodation received the largest representation. For many people, price is an important factor
when choosing accommodation. Hosts on platforms provide their accommodation cheaper than
traditional hotels or guesthouses. Therefore, sharing economy platforms are an alternative when
choosing accommodation when traveling. Another important factor is the ease and speed of booking
accommodation, or a wide selection of accommodation facilities. With the help of a few clicks, a
potential guest can book accommodation from a wide range of accommodation facilities thanks to
clear websites and mobile applications.

However, there are also barriers due to which many people avoid using accommodation services
in the sharing economy. Our questionnaire survey shows that the respondents are most concerned
that the description or photos of the accommodation will not match reality. This aspect creates
considerable uncertainty and risk for many potential guests. Therefore, accommodation providers
who provide little or unreliable information can lose potential guests and considerable income. This
phenomenon will also affect the reputation and income of the platforms. Therefore, we suggest that
the platforms indicate trusted hosts that can be relied upon and provide trustworthy information.
These designations may be provided based on good reviews and ratings. This initiative would give
hosts the opportunity to build a good reputation among potential guests, increasing confidence in
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their offering and the platform. An important problem of the shared economy in the area of
accommodation is for the respondents insufficient hygiene, dirty accommodation and concern about
the quality and comfort of accommodation. One of the important factor’s respondents declare sharing
economy accommodation providers could improve is providing more flexibility in cancelling
bookings. This aspect is important for guests who may encounter unexpected events or changes in
plans due to which they must cancel or postpone their reservations. A lack of flexibility in cancelling
a reservation can cause unnecessary inconvenience and financial loss for guests, negatively impacting
their experience of staying in the sharing economy.

While economic concerns continue to influence consumer decisions, environmental and social
motivations remain secondary. This challenges certain overarching assumptions in sharing economy
literature that strongly associate involvement with environmental considerations. Instead, it appears
that Slovak consumers value price and convenience over ethical or environmental concerns.

In the established hypotheses statistical significance was not confirmed in only one case and thus
it can be declared that between the age of the respondents and whether they have used
accommodation through the sharing economy platform in the past, and between the respondents’
monthly income and reasons for using accommodation platforms within the sharing economy
system. The article's objective can be deemed accomplished from this perspective.

The research contributes to the expansion of existing models from a theoretical perspective by
incorporating contextual factors such as trust in online reviews, understanding the sharing economy,
and the influence of local legislation. In a practical sense, the findings indicate that platform providers
should raise their level of transparency, strengthen their review mechanisms, and customize their
message to the specific needs of Slovak consumers. In conclusion, this study emphasizes the
significance of increasing knowledge through the media and public involvement, and it promotes
additional research on the regulatory environment and comparisons between different countries.
These insights are particularly pertinent in light of the fact that digital platforms are continuing to
transform tourism and accommodation in the post-pandemic period, particularly in developing
economies such as Slovakia.

The main limitation of this study is the analysis of the sharing economy in only one country
(Slovakia) and the focus mainly on the accommodation sector. To determine the implications of the
sharing economy, future study should quantify the effects of this phenomenon on the gross domestic
products of the respective national economies. Additionally, focusing on the legal modifications,
platform risk, and uncertainty related to the external effects of globalization would be advantageous.
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